Opportunity starts with your profile

Use this guide to build a profile that quickly tells an impactful, professional story. Give viewers
a glimpse into who you are and get them excited to learn more. Be strategic and choose
one or two themes that strengthen your value and make you easy to remember.
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When thinking about the work | do, what words do my clients/peers/managers consistently

Preparing to write your profile

Let’s create smart and memorable content for your profile. Answering these questions
will have you writing your experience, summary, and headline like a pro.

use to describe my work?

How would | describe what | do to someone completely unfamiliar with my field?

What do | want to be professionally known for?

What can people expect me to bring to the table?

What do | love most about what | do?

PASSION
Q Above all, let your passion for what you do come through in your

profile. Get creative and don't be afraid to show your personality.
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